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Table 1 

San Luis Rey Indian Water Authority 

Summary of San Luis Rey Valley Jurisdictional Coverage 

Jurisdictional Area 

Entity Name 
Total Jursidictional Area, with in the Upper San 

(acres) Luis Rey Valley Basin 
(acres) 

San Luis Rey Indian Water Authority Bands 

Pala, Band 

(Reservation Land) 
13,426 3,412 

Pauma/Yuima, Band 
5,914 276 

(Reservation Land) 

La Jolla Band 

(Reservation Land) 
8,879 781 

Rincon Band 
4,605 1,524 

(Res.erv.ation Land) 

San Pasqual Band 
2,577 0 

(Reservation Land) 

Subtotal (Reservation Land) 35,401 5,993 

Pala Band 
2,790 964 

(Fee Land/Tribal Property) 

Pauma/Yuima Band 
380 307 

(Fee Land/Tribal Property) 

La Jolla Band 
532 50 

(Fee Land/Tribal Property) 

Rincon Band 
9 1 53 

(Fee Land/Tribal Property) 

,San Pasqual Band 
540 0 

(Fee Land/Tribal Property) 

Subtotal (Fee Land/Tribal Property) 4,334 1,374 

Total 39,735 7,367 

Notes 

Percent Coverage of the 
Upper San Luis Rey 

Valley Basin 1 

17.7% 

1.4% 

4 .1% 

7.9% 

0.0% 

3l. 1% 

5.0% 

1. 6% 

0.3% 

0.3% 

0.0% 

7. 1% 

38 . 3% 

1) Upper San Luis Rey Valley Basin consists of 1~.254 acr~>, of land, per DWR Basin Prioriti~s1!ion Report dated September 2019. 
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SCOPING AND PLANNING ACTIVITIES:  

 
 

  

  

  

FINANCIAL ANALYSIS:  

 

RESEARCH WATER MARKETING APPROACHES:

 

 

WATER RIGHTS AND LEGAL REQUIREMENTS: 
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QUANTIFYING WATER RESOURCES:

 

 
  
ANALYZING IMPACTS OF POTENTIAL MARKET TRANSACTIONS:

 
 

  
WATER SUPPLY AND INFRASTRUCTURE STUDIES:

 

 
  
SUPPORT TOOLS FOR WATER MARKETING:

 
  
DEVELOPING A WATER MARKETING STRATEGY DOCUMENT  
  
IMPLEMENTATION PLAN:

 

 
 

Page 25 of 54 



San Luis Rey Indian Water Authority  
WaterSMART Water Marketing Strategy Grant  

NOFO R21AS00278  
 

 
 

 
 

  
IMPLEMENTATION PLAN PILOT ACTIVITIES:

 
 

  
LEGAL FRAMEWORK:  
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MONITORING:

 
 

STAKEHOLDER SUPPORT AND INPUT:  
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FINAL PROJECT REPORT  
 

 

 

 
 

  
EVALUATION CRITERIA  
  
WATER MARKETING BENEFITS:  
  

 
 

Explain whether the water market/water marketing strategy project will address a specific
water supply shortfall and describe the extent of benefits to different sectors, including
agricultural, municipal/industrial, Tribal and environmental sectors, including:  
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o Will the water marketing strategy project address a specific water supply shortfall?  
 

 
  
o What is the nature and severity of the shortfall, and which sectors are affected? Please 

 
 

provide support for your response.  
 

 
 

  
o How and to what extent will the water market/water marketing strategy activities, once
implemented, address the shortfall? Please describe the expected benefits (e.g., how water
users will benefit) and provide support for your response.  
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o Will the water market/water marketing strategy activities benefit multiple sectors (e.g.,
agricultural, municipal, tribal, and environmental) and/or types of water uses (e.g., hydropower
generation, municipal, recreation, and irrigation)? If so, to what extent, and which sectors and
water user will benefit? Provide support for your response.

 

  

• Explain how and to what extent the proposed water market/water marketing strategy
activities will improve water supply reliability in general in the area upon implementation of the
strategy (address all that apply):  
 

  o reducing the likelihood of conflicts over water;
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 o increasing resiliency to drought;  

  

  
  

  
 

 

 
 
 o sustaining agricultural communities;
 

 
 

 
o demonstrating a water marketing approach that is innovative and which may be applied by
others; or
 

 
 

o providing instream flows for species, recreation or water quality objectives.
 

 
  

 
  

    
  

• Explain the extent to which the water market/water marketing strategy activities will be ready
to proceed upon completion of the strategy, addressing each of the following:

o Describe your plans and timeline for implementing the strategy upon its completion.
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o Are there complex issues, including issues of law or policy, that would need to be resolved
before the strategy could be implemented?
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o Explain whether previous planning, outreach and/or water marketing activities have been
completed, including work on any of the three required project components. Note that links to
existing work that will contribute to the strategy are requested in Section D.2.2.9. Existing
Analysis Contributing to the Water Marketing Strategy (if applicable). While previous
planning/water marketing is not required, these efforts may support the resolution of complex
issues within the timeframe for the grant, so that implementation may follow quickly upon
completion of the strategy.  

  
  

  
  

 

 

LEVEL OF STAKEHOLDER SUPPORT AND INVOLVEMENT:

• Identify stakeholders in the planning area who have committed to be involved in the planning
process.
 

 
 

 
•   
•   
•   
•   
•   
•   

 

 
 

Page 33 of 54 



San Luis Rey Indian Water Authority  
WaterSMART Water Marketing Strategy Grant  

NOFO R21AS00278  
 

 
  
o Describe their commitment, e.g., will they contribute funding or in-kind services or otherwise  

 
  

 

 
  
  

engage in the planning process?  
 

 
  
o Please explain whether the proposed project is supported by a diverse set of stakeholders
(appropriate given the types of interested stakeholders within the watershed and the scale,
type, and complexity of the proposed strategy). For example, is the project strategy supported
by entities representing environmental, agricultural, municipal, Tribal, or recreation uses?  
 

 
  
• Describe stakeholders in the planning area who have expressed their support for the planning
process, whether or not they have committed to participate. Support can include letters of
support from stakeholders or a description of feedback from interested stakeholders—such
letters should identify the stakeholder’s specific interest.  
 

 
 

  
• Is there opposition to the proposed strategy? If so, describe the opposition and explain how it 

    
  
will be addressed. Opposition will not necessarily result in fewer points.
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• Do any separate planning efforts express support for the proposed water market/water 
 

  

  
   

   

marketing activities? Or will the proposed water marketing strategy complement other ongoing
or recent planning efforts within the area? Other relevant planning efforts can include:
 

 
 

 
 

 

 

 
 
o Water Management Plans
o Water Conservation Plans
o Drought Contingency Plans
o State Water Plans   
o Other planning efforts  
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• Please describe any relevant planning efforts, including who is undertaking these efforts and 

 
  

 
 

 

whether they support or are complemented by the proposed water marketing strategy. Explain
how the proposed water marketing strategy will avoid duplication or complication of other
ongoing planning efforts.  
 

 

 
 

 
  
• Describe what efforts that you will undertake to ensure participation by a diverse array of
stakeholders in developing the water marketing strategy. If specific stakeholders have not yet
been identified, or if some sectors are not yet represented, explain how you will accomplish this
in the first few months after an award. Support can include a description of key stakeholder 

 
  

interests in the planning area and what efforts that you will undertake to engage them in the
planning process, including outreach to stakeholders or collaborating with other groups or
partners.  
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ABILITY TO MEET PROGRAM REQUIREMENTS

• Describe how the three required project components (outreach and partnership building,
scoping and planning activities, and development of a water marketing strategy) of a water
marketing strategy grant will be addressed within the required timeframe. Please include an
estimated project schedule that shows the stages and duration of the proposed work including
major tasks, milestones, and dates. If prior planning work will be relied on to meet any of the
required project components, please explain this and describe the work that will be relied on.  

 
 

  
  

Your response should demonstrate your understanding of the tasks required to address the
required project components of a water marketing strategy grant. Note: the budget proposal
will also be considered under this sub-criterion

 
 
PROJECT COMPONENT DESCRIPTION  START*  COMPLETE  

     
     

   
     
     
     
     

 
  

 
 

 
  

  
  

 
 

 
• Describe the availability and quality of existing data and models (1) applicable to the proposed
water marketing strategy  (1) Data and models include but are not limited to: hydrologic
models, operational models, climate data, water demand data or projections, water quality
data, recreational water needs, environmental water needs, demographics, and economic data
and models.
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• Identify staff with appropriate technical expertise and describe their qualifications. Describe
any plans to request additional technical assistance from Reclamation, or by contract.

.  
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• If pilot activities are to be a part of the project, please include the following:   
 

 
 

Describe any permits or approvals that will be required, along with the process for obtaining such 
permits or approvals.  
 

 
 

• Identify and describe any engineering or design work performed specifically, in support of the proposed  
pilot activities.  
 

 
 

 
• Describe how the environmental compliance estimate was developed. Has the compliance cost been 
discussed with the local Reclamation office?  
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Funding Plan and Letter of Commitment  

 
 

 
 
 

 
 

 

Budget Proposal  

 
 

 

 

 

 

TOTAL PROJECT COST TABLE  

SOURCE  AMOUNT  
  

  
  

TOTAL PROJECT COST   
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BUDGET ITEM DESCRIPTION  

BUDGET ITEM DESCRIPTION  COMPUTATION    

Salaries and Wages  $/Unit  Quantity  Quantity  
Type  

Total Cost  

     
     

     
Fringe Benefits      

     
    

    
   

 
Equipment  

  
Supplies and Materials      

  
      

   

Contractual-Consultants      
 

 
    

 
 

 

    

    
 

 

 
 

 
   

 
 

   

Third Party In-Kind Contributions      
   
 

  
Other     

    
   

  

  

  

  

 

 
TOTAL ESTIMATED PROJECT COSTS:  $400,000.00  
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Budget Narrative  
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Salaries and Wages  

 
 

Fringe Benefits  

 
 

Travel  

.  

Equipment  

  

Materials and Supplies  

 
 

 

Contractual - Legal  

 

 
 

 

Third-Party In-Kind Contributions  

 

Environmental and Regulatory Compliance Costs   

 

Other Expenses  

 

Indirect Costs  
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Prohibition on Certain Telecommunication and Video Surveillance Services or  
Equipment  

 
 

Environmental and Cultural Resources Compliance  

 
 

 
 

Page 44 of 54 



Norma M. Contreras 
Chairwoman 

Wendy Schlater 
Vice-Chairwoman 

Delia Gutierrez 
Secretary 

March 26, 2021 

LA JOLLA BAND OF LUISENO INDIANS 
22000 Hwy 76 Pauma Valley, CA 92061 

P: (760)742-8771 I F: (760)742- 1704 

Department of Interior, Bureau of Reclamation 
c/o Jerimy Billy 
San Luis Rey Indian Water Authority 

Dear Grant Review Panel: 

Jack Musick Sr. 
Treasurer 

William C. Nelson II 
Council Member 

It is our pleasure to write a letter in support for the San Luis Rey Indian Water Authority 
(SLRIWA) WaterSMART Grants application. We firmly believe that this is a worthwhile and 
needed opportunity to develop a water marketing strategy that will greatly benefit the Member 
Tribes of SLRIW A and also the local community. 

The present reservation was established on September 13, 1892. The La Jolla Reservation spans 
8,541 acres along the southern slopes of Mount Palomar and descends in cascading terraces to 
the cool forests of the upper reaches of the San Luis Rey River. Members of the La Jolla Band 
belong to the Luisefl.o Tribe. 

It will be important for all the stakeholders to lay out a plan with a presentation and education as 
to the rights of the SLRIWA and the Tribes under various statues, regulations and agreements. 
The plan is to make it clear that all parties will greatly benefit by being knowledgeable of the 
opportunities and constraints present in the management of the water resources of the Upper San 
Luis Rey Basin. La Jolla Band of Luisefio Indians fully supports SLRIW A in its efforts for the 
development of a Water Marketing Strategy Plan that will help coordinate and best utilize these 
critical water resources. 

Sincerely, 

Norma Contreras 
Chairwoman 
La Jolla Band of Luisefl.o Indians 
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March 26, 2021 

Department of Interior, Bureau of Reclamation 
c/o Jerimy Billy 
San Luis Rey Indian Water Authority 

Dear Grant Review Panel: 

It is our pleasure to write a letter in support for the San Luis Rey Indian Water Authority 
(SLRIWA) WaterSMART Grants application. We firmly believe that this is a worthwhile and 
needed opportunity to develop a water marketing strategy that will greatly benefit the Member 
Tribes of SLRIW A and also the local community. 

The Pala Reservation is located in southern California. It was established by the Executive Order 
on December 27, 1875. The rancheria encompasses over 12,000 acres, including 4,000 acres of 
forests, 6 acres of wetlands, 8 acres of lake, and over 3 8 miles of streams. The San Luis Rey 
River courses through the center of the reservation, Members of the Pala Band belong to the 
Kuupangaxwichem, or Cupefio, and Luise:fio Tribes. 

It will be important for all the stakeholders to lay out a plan with a presentation and education as 
to the rights of the SLRIWA and the Tribes under various statues, regulations and agreements. 
The plan is to make it clear that all parties will greatly benefit by being knowledgeable of the 
opportunities and constraints present in the management of the water resources of the Upper San 
Luis Rey Basin. The Pala Band of Mission Indians fully supports SLRIWA in its efforts for the 
development of a Water Marketing Strategy Plan that will help coordinate and best utilize these 
critical water resources. 

PALA BAND OF 
MISSION INDIANS 

PMB 50, 3S008 Pala Temecula Road 
Pala, CA 92059 

Phone 760-891-3500 I Fax 760-742-1411 

Sincerely, & -~~--==,_,~--=::>.-
~ :>~ 

L.-
Robert Smith, Chairman 
Pala Band of Mission Indians 
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Pauma Band of Luisefio Mission Indians 
P.O. Box 369 • Pauma Valley, CA 92061 • (760) 742-1289 • Fax (760) 742-3422 

Established 1893 

March 25, 2021 

Department oflnterior, Bureau of Reclamation 
c/o Jerimy Billy 
San Luis Rey Indian Water Authority 

Dear Grant Review .Panel: 

It is our pleasure to write a letter in support for the San Luis Rey Indian Water 
Authority (SLRIWA) WaterSMART Grants application. We firmly believe that 
this is a worthwhile and needed opportunity to develop a water marketing strategy 
that will greatly benefit the Member Tribes of SLRIW A and also the local 
community. 

The reservation was established on August 18, 1893, by an Executive Order. The 
Pauma and Yuima Reservation lies in the northeastern comer of San Diego 
County, California, against the foothills of Mount Palomar. The Pauma and 
Yuima Indian Reservation is one of the homes of the Luiseiio Tribe. 

It wi11 be important for all the stakeholders to lay out a plan with a presentation 
and education as to the rights of the SLRIW A and the Tribes under various 
statues, regulations and agreements. The plan is to make it clear that all parties 
will greatly benefit by being knowledgeable of the opportunities and constraints 
present in the management of the water resources of the Upper San Luis Rey 
Basin. Pauma Band ofLuiseiio Indians fully supports SLRIWA in its efforts for 
the development of a Water Marketing Strategy Plan that will help coordinate and 
best utilize these critical water resources. 

Pauma Band ofLuisefio Indians 
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Rincon Band of Luisefio Indians 
One Government Center Lane I Valley Center I CA 92082 
(760) 749-1051 I Fax: (760) 749-8901 I rincon-nsn.gov 

March 26, 2021 

Department of Interior, Bureau of Reclamation 
c/o Jerimy Billy 
San Luis Rey Indian Water Authority 

Dear Grant Review Panel: 

It is our pleasure to write a letter in support for the San Luis Rey Indian Water Authority (SLRIWA) 

WaterSMART Grants application. It is our belief that this is a worthwhile and needed water 

marketing strate$Y that will greatly benefit the Member Tribes and local community. 

The Rincon Reservation was established by an Executive Order on December 27, 187 5. The Rincon 

Indian Reservation is in the northeastern comer of San Diego County, California, along the San Luis 

Rey River. Members of the Rincon Band belong to the Luiseiio Tribe. 

It will be important for all the stakeholders to lay out a plan with a presentation and education as to 

the rights of the SLRIW A and the Tribes under various statues, regulations and agreements. The 

plan is to make it clear that all parties will greatly benefit by being knowledgeable of the 

opportunities and constraints present in the management of the water resources of the Upper San 

Luis Rey Basin. Rincon Band of Luiseiio Indians fully supports SLRIW A in its efforts for the 

development of a Water Marketing Strategy Plan that will help coordinate and best utilize these 

critical water resources. 

Sincerely, 

Bo Mazzetti 
Tribal Chairman 
Rincon Band of Luisefio Indians 

Bo Mazzetti 
Chaim1an 

Tishmall Turner 
Vice Chair 

Laurie E. Gonzalez John Constantino Joseph Linton 
Council Member Council Member Council Member 
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IPAI 

TRIBAL COUNCIL 

Stephen W. Cope 
Tribal Chairman 

Justin Quis Quis 
Vice Chairman 

Jenny Alto 
Secretary-Treasurer 

Roberta Cameron 
Councilmemher 

McJody S. Arviso 
Cow1cilmember 

SAN PASQUAL BAND OF MISSION INDIANS 

SAN PASQUAL RESERVATION 

March 29, 2021 

Department of Interior, Bureau of Reclamation 
c/o JerimyBilly 
San Luis Rey Indian Water Authority 

Dear Grant Review Panel: 

.It is our pleasure to write a letter in support for the San Luis Rey Indian Water Authority 

(SLRIW A) WaterSMART Grants application. We firmly believe that this is a worthwhile 

and needed opportunity to develop a water marketing strategy that will greatly benefit the 

Member Tribes of SLRIW A and the local community. 

The original reservation was established July 1, 1910, under authority of an Act of 

January 12, 1891, as amended and supplemented. The current San Pasqual Reservation is 

comprised of five separate, noncontiguous tracts of dry, scrub-oak hill country in 

southern California. Residents of the San Pasqual Reservation are members of the 
Kumeyaay Tribe. 

It will be important for all the stakeholders to lay out a plan with a presentation and 
education asto the rights of the SLRIW A and the Tribes under various statues, 

regulations, and agreements. The plan is to make it clear that all parties will greatly 
benefit by being knowledgeable of the opportunities and constraints present.in the 
management of the water resources of the Upper San Luis Rey Basin. San Pasqual Band 

of Mission Indians fully supports SLRIW A in its efforts for the development of a Water 

Marketing Strategy Plan that will help coordinate and best utilize these critical water 

resour<,:es. 

Sincerely, 

San Pasqual Band of Mission Indians 

P .O. SOX 365 • 16400KUMEYAAYWAY,VALLEYCENTE:R,CA92082 
-

PHONE 760-749-3200 • FAX 760-749-3876 • WWW,SANPASQUALBANDOFMISSIONINDIANS,ORG 
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• 
861 Village Oaks Drive, Suite 100 • Covina , California 91724 

Phone:(626) 967-6202 • Fax:(626) 331-7065 • Website:www.stetsonengineers.com 

Northern California • Southern California • Arizona • Colorado • Oregon 

STETSON 
ENGINEERS INC. 

1168-01 

April 5, 2021 

Department of Interior, Bureau of Reclamation 
c/o Jerimy Billy 
San Luis Rey Indian Water Authority 

Dear Grant Review Panel: 

Reply to: Covina 

It is our pleasure to write a letter in support for the San Luis Rey Indian 

Water Authority (SLRIWA) WaterSMART Grants application. We firmly believe that this 

is a worthwhile and needed opportunity to develop a water marketing strategy that will 

greatly benefit the Member Tribes of SLRIWA and also the local community. 

Since its establishment in 1957, Stetson Engineers has maintained this 

focus on water in California and throughout the western United States. While the 

company has expanded its expertise over time to include all aspects of water, the 

primary focus has remained constant, which allows for the development of specialized 

expertise. In addition to maintaining a staff with specialized expertise in civil 

engineering, surface water, groundwater, and water rights, we utilize the latest 

technologies and tools to provide innovative and cost-effective solutions to complex 

water issues. Stetson's reputation as experts in the field of water resources is founded 

on dedication and a commitment to provide quality consulting services. By maintaining 

its focus on quality, the company has gained the trust of many long-term clients and has 

obtained notable recognition in the field of water resources by its peers and other 

leaders in the water industry. 

It will be important for all the stakeholders to lay out a plan with a 

presentation and education as to the rights of the SLRIWA and the Tribes under various 

statues, regulations and agreements. The plan is to make it clear that all parties will 

greatly benefit by being knowledgeable of the opportunities and constraints present in 

the management of the water resources of the Upper San Luis Rey Basin. Stetson 

Engineers Inc. fully supports SLRIWA in its efforts for the development of a Water 

Marketing Strategy Plan that will help coordinate and best utilize these critical water 

resources. 

tephen Johnson-- - -' 
President 
Stetson Engineers Inc. 

J:\1168\0112021\San Luis Rey Indian Water Authorily (SLRIWA) WalerSMART Grants applica tion_ltr_040521 .doc 

WATER RESOURCE PROFESSIONALS 
LICENSED BY THE STATE BOARD OF CONSUMER AFFAIRS 
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April 5, 2021 

Department of Interior, Bureau of Reclamation 
c/o Jerimy Billy 
San Luis Rey Indian Water Authority 

Dear Grant Review Panel : 

The Rainbow Municipal Water District was established in 1953 and is a Special 
District, organized under Section 71000 of the California Water Code. We are located 
in Northern San Diego County and count among our neighbors the Pala Band of 
Mission Indians who are a member of the San Luis Rey Indian Water Authority 
(SLRIWA). The District has worked cooperatively for years on water management 
activities with our tribal neighbors. 

It is our pleasure to write this letter in support for the SLRIWA WaterSMART Grant 
application. We firmly believe that this is a worthwhile and needed opportunity to 
develop framework that will greatly benefit both the Member Tribes of SLRIWA and 
also the local community outside of the tribal lands. 

There is tremendous opportunity in our region for tribal and non-tribal organizations to 
work together to both protect and responsibly utilize critical water resources. We look 
forward to working with our tribal neighbors to develop safe and reliable local 
resources for all of our communities. 

Sincerely, 

3707 Old Highway 395 • Fallbrook, CA 92028 
(760) 728-1178 • Fax (760) 728-2575 • www.rainbowmwd.com 
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SAN LUIS REY INDIAN WATER AUTHORITY 

DIRECTORS 

Bo Mazzetti, President 

Geneva Lofton, Vice President 

Pamela Arviso, Treasurer 

Steven Cope, Secretary 

Temet Aguilar, Member At Large 

Robert H. Smith 
Reuben Rodriguez 
Matthew Quis Quis 
TuukutSass 

Venessa Brown 

Post Office Box 428 
Pawna Valley, CA 92061 

Telephone: (760) 742-1903 
Facsimile: (760) 742-1745 

www.slriwa.org 

RESOLUTION NO 03132021 

(Authorization to Apply for WaterSMART Grants) 

SPECIAL COUNSEL 
Robert S. Pelcyger 

SPECIAL COUNSEL 
Art Bunce 

GENERAL COUNSEL 

Eugene R. Madrigal 

WHEREAS, the San Luis Rey Indian Water Authority (hereinafter "the Indian Water 

Authority") was established in 1984 by the La Jolla, Rincon, S~ Pasqual, Pauma and Pala Band 

of Mission Indians (hereinafter "the Bands") to advance the Bands' efforts to safeguard water 

supplies for current and future needs, and to support and foster the economic development goals 

of all the Bands; and 

WHEREAS, the establishment of the Indian Water Authority as a permanent inter-tribal entity 

and the means of the Indian Water Authority to act for the Bands as recognized and approved by 

Congress in the San Luis Rey Indian Water Rights Settlement Act, (Title I of Public Law 100-

675, 102 Stat. 4000, as amended), (hereinafter "the Settlement Act"); and also provided that the 

Indian Water Authority shall be treated as an Indian entity under Federal law with which the 

United States has a trust relationship; and 

WHEREAS, the purposes of the Settlement Act are to provide the Bands with a continuous and 

reliable water supply; to establish cooperative relationships among the Bands and outside 

entities; and also to foster the development of strong and independent economic bases for each of 

the member Bands; and 

WHEREAS, The Indian Water Authority supports and wishes to submit an application in 

response to Funding Opportunity Number R21AS00278 WaterSMART Grants: Water Marketing 

Strategy Grants for Fiscal Year (FY) 2021, from the Bureau of Reclamation to develop a 

wheeling strategy. 

NOW THEREFORE BE IT RESOLVED, that the Indian Water Authority hereby authorizes the 

Chief Executive Officer to submit an application for funding opportunity number: R21AS00278 

WaterSMART Grants: Water Marketing Strategy Grants for Fiscal Year (FY) 2021, from the 

Bureau of Reclamation to develop a wheeling strategy; 

SAM LUIS REY 

Indian Water Authority 

A h~cll~1<1lly Chaclt •ced Go\' t' Jt1It1t~111 Ag-e1H'Y Co1nprisf>d pf 
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BE IT FURTHER RESOLED, if the application authorized by this Resolution is approved, 

the Indian Water Authority hereby agrees to provide the amount of funding for in-kind 

contributions specified in the funding plan and use the WaterSMART Grants funds for 

eligible activities in the manner presented in the application as approved by the 

Department oflnterior, Bureau of Reclamation; 

BE IT FURTHER RESOLVED, if the grant authorized by this Resolution is approved, the 

Chief Executive Officer is authorized to negotiate and sign all necessary documentation 

with the Department oflnterior, Bureau of Reclamation and will work with Reclamation 

to meet established deadlines for entering into a grant or cooperative agreement. 

CERTIFICATION 

of This is to certify that this Resolution No. 03132021 was adopted at a duly called meeting the 

Board of Directors of the SLRIW A, at which a quorum was present, held on March 13, 

2021 by a vote of ID FOR, y2 Opposed and ¢ Abstaining. 

Fred Bo Mazzetti, President 
~ 
Geneva Lofton, Vice President 

Pamela D. Arviso, Treasurer Steven Cope, Secretary 

~ 
Temet Aguilar, Member At Large 

SAN LUIS REY 

Indian Water Authority 
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Upload #2 
Applicant: San Luis Rey Indian Water Authority 
Application Number: R-DO-2021-000461 
Project Title: San Luis Rey Indian Water Authority (SLRIWA) Water Marketing Strategy 

Plan 
Status: Complete 
Document Title: Form AttachmentForm_1_2-V1.2.pdf 

GrantSolutions.gov was not able to attach this document Form AttachmentForm_1_2-
V1.2.pdf due to technical reasons. 
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