
I Extensive Advertising-Campaign fori)
I Dam Area to Be Launched Shortly
iColor Films, Depict inq I~

See n i c Attractions of,
Section _toBe DisplayedI __ - .

lOne of the -most extensive ad-
f vertising campaigns ever under-
~taken in behalf of the Boulder
dam-Grand Canyon area, will be
launched shortly by the Grand
Canyon-Boulder Dam Tours, Inc.,
when four color films, recently
completed in Hollywood, and de-
picting the scenic wonders of the
district from land, water and air,
are sent on their educational tour
of the United States.
These films, according to Paul

S. Webb of Boulder City, execu-
tive of the company, were shown
for the first time in Los Angeles
last Monday night in the Fiesta
room of the Ambassador hotel,
with 1,500 specially invited guests
crowding the place, and they will
be scheduled out sbortly to be
shown all over the country.
I "They are the most magnificent
Ipictures I have ever seen any-
Iwhere," Webb said. "The black
! and white prints we have taken
'before are just some more pic-
tures, but the color photography

'I used in preparing this group
- really tell the story. Personally,
'I I think. they are the most remark-
able set of pictures I have ever
seen anywhere and those who
:saw them at the Ambassador
i hotel last Monday all expressed
. the same view.
, The pictures each comprise 400 I
feet of color filM, photographed I

by George Waters who won the i
• national award for color photog-'
raphy in 1935. 1
[ They cover four different sub-]
jects including; I

1. Boulder dam from the
ground and. the trip up Boul- I
der lake from the dam into ,
Grand Canyon. I
2. The air trip into Las I

Vegas by Western Air Ex-
press, thence to Boulder City, i
up the lake by Grand Canyon i
Air Lines with air views of
the Grand Canyon. .
3. Grand (:.:anyo,Q from the

ground and Botatican and
~, Monocopi Indian villages to-

gether with the spcctatular ,
Coal canyon. ' . 'I
4. A composite film 'made

from the other three.
More .than 30,000 feet of pic-,

turcs were taken in preparation,
for making up these films, and I

.many of the most sensational pic- J

: tures are of areas never before
i photographed. Some of the most
I spectacular color photography
1 ever exhibited is included in the
.picturos, Webb says, and he pre-
'dicts they will be a sensation'
wherever shown.I The work was financed by
Grand Canyon - Boulder Dam

, Tours, Inc., Bank of America,,iWestern Air Express, United Air

I Lines, Santa Fe railway, Fred
!Harvey and the Union Pacific, all
! of which have important inter-
~.csts in this section. ..
I It 1S planned to exhibit these
: films before all t.he service clubs
, i in the country and to all those
. engaged in pursuits connected
i with the tourist business, Webb'
i said.
I All railroad, airline and bus
~agents will see them first hand
:together with hotel clerks .and
Imanagers, service station em-
;ployes, ctc., with 110 effort being
: spared to bring the wo-nders of
! this area to the attention of the
: traveling public.

This is the first time, so far as
i is known, where colored movies
have been used in advertising so
extensively, and with the spec-
tacular scenery depicted, is ex-
pected to result in attracting
hundreds of thousands of addi-
tional tour ists here ever,)' year.
The cost of producing the films., .


