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INTRODUCTION
Lake Berryessa Market Area Survey

Purpose and Objectives

The California State University, Chico Survey Research Center designed and implemented a Lake Berryessa
market area survey for the Bureau of Reclamation. This survey was designed to 1) identify water-based
recreation participation patterns of people living within 100 miles or a 2 hour driving radius of the lake (the Lake
Berryessa market area); 2) identify how recreation users evaluate their favorite water-based outdoor recreation
location; 3) identify facility and service demands for flatwater recreation; 4) identify constraints and advantages
of Lake Berryessa in meeting market demand; 5) identify recreation expenditure patterns; and 6) identify
demographics. Interviews with 1001 residents of the Lake Berryessa market area were conducted by telephone
between April 28, 1996 and June 5, 1996.

Background

Lake Berryessa has seven lake shore concession operated resorts and several day use facilities operated by
Reclamation. These concessions, day use areas, 167 miles of shoreline, and aimost 30,000 acres of water and
terrestrial estate are administered by Reclamation. There is very little demographic data and there has be no
Commercial Services Planning for Berryessa. In preparation for future concession and day use facilities
modification management, market and economic analyses are needed to help identify economically feasible
commercial facility and service alternatives for which the user public is willing to pay. The first step in this
process is a market area survey.

Survey Development

The survey (Appendix A) was developed after a review of existing data collection tools and two focus group
meetings. The focus groups were divided into the current Lake Berryessa Concessionaires and a random
selection of current Lake Berryessa recreation users. Appendix B is a listing of findings from the two focus
groups. The survey was pre-tested by the Survey Research Center using a portion of the random sample.
Appropriate adjustments were made in question order and wording to facilitate a smooth and accurate telephone
survey.

Sample

A geographically proportionate random sample of telephone numbers from the 16 California counties in the Lake
Berryessa market area was purchased from Survey Sampling, Inc. The sample counties included: Alameda,
Colusa, Contra Costa, Lake, Marin, Mendocino, Napa, Sacramento, San Francisco, San Joaquin, San Mateo,
Solano, Sonoma, Sutter, Yolo and Yuba.




To be an eligible sample member for the survey, a respondent must have participated in outdoor recreation within
the past five years. To determine eligibility each respondent was asked if he/she participated in outdoor
recreation during the past 12 months. If he/she had not, then they were asked if they had participated in outdoor
recreation during the past five years. Those who had participated in outdoor recreation during the past 12
months or five years were then asked if that included water-based outdoor recreation. Eligible respondents were
then grouped according to their recreation participation. This generated five groups of respondents: Groups 1,
2,and 3 participated in outdoor recreation during the past 12 months. Group 1 participated in water-based
recreation during the past 12 months; group 2 did not participate in water-based recreation during the past 12
months, but did participate in water-based recreation during the past 5 years. Group 3 did not participate in
water-based recreation during the past 12 months or during the past 5 years. Groups 4 and 5 participated in
outdoor recreation during the past 5 years, but not during the past 12 months. Group 4 participated in water-
based recreation during the past 5 years, while group 5 did not participate in water-based recreation during the
past 5 years. Only questions relevant to a particular group’s current or past recreation experiences were asked.
A count was kept of households where no one 18 years of age or older participated in any recreation during
either the past 12 months, or the past 5 years. Appendix C contains the Production Report for the telephone
survey. It includes part of this introduction, a summary of calling outcomes, and the level of effort expended to
obtain the eventual 1001 completed interviews.

Respondent Groupings

The 1001 respondents included 829 who had participated in outdoor recreation in the past 12 months. The other
172 had participated during past five years {Chart one).

CHART11
OUTDOOR RECREATION PARTICIPATION
12 MONTH /5 YEAR
Past 12 months Past 5 years Total
Partlcipation 829 172 1001

The 829 who had participated during the past 12 month included 656 who had participated in outdoor recreation
activities on or near water during that 12 months with an additional 116 participating on or near water within the
past five years {Chart two).

CHART 2

OUTDOOR RECREATION PARTICIPATION
ON OR NEAR WATER
FOR
12 MONTH OUTDOOR RECREATION GROUP

Past 12 months Past S years No water Total

Participation 656 116 57 829




